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Section - A

Answer any five of the following questions. (5×5=25)

1. Concept of Marketing.

e÷¬sÿ{Ÿ jÓTTø£ÿ uÛ≤eq
2. Distinguish consumer and customer.

$ìjÓ÷>∑ <ës¡T eT]j·TT ø£düºeTs¡¢qT $uÛÛ̊~+#·+&ç.
3. Product Mix.

edüTÔ $TÅX¯eT+
4. Need for Branding.

Åu≤+&ç+>¥ neX¯́ ø£‘·
5 .5 .5 .5 .5 . Reasonable Price.

dü] nsTTq <Ûäs¡

6 .6 .6 .6 .6 . Personal Selling.

e´øÏÔ>∑‘· neTàø±\T

7 .7 .7 .7 .7 . Online Marketing.

ÄHé̋ …’Hé e÷¬sÿ{Ï+>¥
8 .8 .8 .8 .8 . Retailer.

∫\¢s¡ es¡Ô≈£î&ÉT.

[P.T.O.
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Section - B

Answer  five questions. (5×10=50)

9. a) Define ‘Marketing’. Examine the need for the study of Marketing.

e÷¬sÿ{Ï+>¥ qT ìs¡«∫+|ü⁄eTT. e÷¬sÿ{Ï+>¥qT #·<äe e\dæq ÄeX¯́ ø£‘· >∑T]+∫ |ü]o*+#·+&ç.

(OR/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë)

b) What is Marketing Mix? Explain with examples.

e÷¬sÿ{Ï+>¥ $TÅX¯eTeTT nq>±H˚$T? ñ<ëVü≤s¡D\‘√ $e]+#·+&ç.

10.10.10.10.10. a) Outline the factors which are influencing market segmentation.

e÷¬sÿ{Ÿ K+&ÉqqT Å|üuÛ≤$‘·eTT #˚j·TT ø±s¡ø£eTT\ >∑T]+∫ ‘Ó\T|ü⁄eTT.

(OR/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë)

b) What are the stages involved in Consumer Buying Decision Process?

$ìjÓ÷>∑<ës¡Tì ø=qT>√\T Å|üÅøÏj·T˝À Ç$T&ç ñqï <äX¯̋ …$«?

11. a) Define product. Explain about Classification of Product.

ªedüTÔe⁄μ qT ìs¡«∫+|ü⁄eTT. edüTÔe⁄ eØZø£s¡D >∑T]+∫ $e]+#·+&ç.

(OR/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë)

b) Discuss about the phases of product life cycle.

  edüTÔe⁄ J$‘· #·Åø£eTT <äX¯\ >∑T]+∫ #·]Ã+#·+&ç.

12.12.12.12.12. a) Describe briefly about various strategies of pricing.

<Ûäs¡ jÓTTø£ÿ $$<Ûä eP´Vü‰\ >∑T]+∫ ≈£î¢|üÔ+>± $e]+#·+&ç.

(OR/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë)

b) What factors are determining the price of a Product?

edüTÔe⁄ <Ûäs¡qT ìs¡ísTT+#·T ø±s¡ø£eTT …̋$«?
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13. a) Is Advertising compulsory for new Products? Give reasons.

Åø=‘·Ô edüTÔe⁄\≈£î Å|üø£≥q\T ‘·|üŒì düsê? ø±s¡DeTT*eTTà.

(OR/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë/˝Ò<ë)

b) What are the techniques of sales Promotion?

neTàø±\ Åb˛‘ê‡Vü‰ìøÏ >∑\ |ü<ä›‘·T …̋$«?

________________


