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AT THE END OF THIRD SEMESTER (CBCS PATTERN) DEGREE EXAMINATIONS
COMMERCE
MARKETING
UG PROGRAM (4 YEARS HONORS)
(FOR B.COM. (GENERAL))

(w.e.f. Admitted Batch 2020-21)
Time : 3 Hours Maximum Marks: 75
Section - A
Answer any five of the following questions. (5%x5=25)
1.  Concept of Marketing.
SB)ES D) g0
2.  Distinguish consumer and customer.
DIETH Tl B EFEH PS8,
3.  Product Mix.
3% SbL%zéao
4.  Need for Branding.
@Po&oﬁ ©HEES
5. Reasonable Price.
00 and §8
6. Personal Selling.
8BNS eiyseen
7. Online Marketing.
BR8N S8)f0h
8. Retailer.
QY HBE.
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Answer five questions.

9. a)
b)
10. a)
b)
11. a)
b)

Section - B
(5x10=50)

Define ‘Marketing’. Examine the need for the study of Marketing.

SeB)8oh & DLDoHIW. LrTBoRLD S SRS eHEES HOoN 58800508,
(OR/8wr)

What is Marketing Mix? Explain with examples.

SB)E0h AN B OBMPIN? STPTBOE DHB0S0E.

Outline the factors which are influencing market segmentation.

SB)ES POLHD tfaerc‘i)e‘éaéw T SPEESDO KHB0D BensHdw.
(OR/8wr)

What are the stages involved in Consumer Buying Decision Process?

DTG Efen (HBHS® athl &) $8885?

Define product. Explain about Classification of Product.

‘DRD” D DTN, DD Eéfééés@ 0800 DNBoBOE.

(OR/So°)

Discuss about the phases of product life cycle.

S8 BN JEw S HOoD SGyosod.

12. a)

b)

Describe briefly about various strategies of pricing.
B8 D) DA o500 000D Hhorre DHBoLok.
(OR/8er)

What factors are determining the price of a Product?

O HBL ABawodd SPEEINBA?
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13. a) IsAdvertising compulsory for new Products? Give reasons.
B8 500 [HELDw S0 Jo°? S8R,
(OR/8w)
b)  What are the techniques of sales Promotion?

SRV L@*‘@f\)?@@% e o“acgéﬁé)cs?
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